You risk your neck
so we'll risk ours

We know that acquiring new donors in a
crowded market isn't always easy. And it
can be expensive too.

All too often, we hear of charities who
have invested a small fortune developing
new creative approaches, which fail to
beat the banker.

So wouldn't it be great if there was an
agency prepared to take on some of the
risk in finding new approaches? Who was
willing to put some ‘skin in the game’, as
they say?

Wouldn't it be great if there was an
agency that had the guts — and self belief
— 1o put its fee on the line and only get
paid if their work actually, erm... works?

Whitewater is that agency.

We're the only direct marketing agency

to win the DMA gold award for innovation.

And in 2008, we're launching a new
initiative, to all our clients and

ten new charities. We call

it ‘No Win, No Fee.’ You

may prefer ‘Payment by

Results’. But whatever you want to call it,
our offer is simple:

We'll develop a new donor acquisition
campaign for you and will waive
our planning, creative and project
management fees. You only pay us
these fees if you use our creative again.
If you don't, you won't be charged. No
questions asked.

So what’s the catch to this
revolutionary new offer?

In return for us taking on this risk,
you'll brief us to develop two warm
appeals (which is presumably your lowest
risk work) in 2008 .

That's it. As | mentioned, this offer is
only available to our existing clients - and
ten new charities in 2008. So you'll need
to be quick if you're interested.

Call me on 020 7336 9700 or
email steve@whitewater.biz

Steve Andrews
Managing Director

The needs of our existing clients must come first, so we regret that we are only able to extend this
offer to ten new charities in 2008. Terms and conditions will be sent on application.
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